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State of State of ResidenceResidence

State

%

2004-2005

2006-2007



Zip Code AnalysisZip Code Analysis



S.E. PA
33%

Lehigh Valley
33%

West PA
15%

Mid PA
20%

Williamsport

Harrisburg

Philadelphia

Pittsburgh

Lancaster

Scranton

Zip codes collected from Visitor Guide and Internet Respondents between 1997 - 2006 (n = 452)



Southern

Salisbury

Eastern
Shore

Frederick

Cumberland

Baltimore

Eastern Shore
11%

Baltimore & Suburbs
54%

West
5%

Southern
9%

DC Suburbs & 
Annapolis

20%

Annapolis

Zip codes collected from Visitor Guide and Internet Respondents between 1997 - 2006 (n = 244)



S. NJ
33%

N. NJ
67%

NewarkNewark

TrentonTrenton

Atlantic CityAtlantic City

Zip codes collected from Visitor Guide and Internet Respondents between 1997 - 2006 (n = 248)



Albany

Syracuse

Buffalo

NYC

Utica

North
3%

Mid-State
20%

West
20%

Long Island
19%

NYC & Suburbs
39%

Zip codes collected from Visitor Guide and Internet Respondents between 1997 - 2006 (n = 184)



Sources of Information AboutSources of Information About
Southern DelawareSouthern Delaware

Information Source

%

2004-2005

2006-2007



Age of Southern DE VisitorsAge of Southern DE Visitors

Age Range

%

2004-2005

2006-2007



Number of ChildrenNumber of Children
(Under 18 Years)(Under 18 Years)

%

2004-2005

2006-2007



Size of Travel PartySize of Travel Party

%

2004-2005

2006-2007
Number in Group



Percent of Respondents Who Have Percent of Respondents Who Have 
Previously Visited  Southern DelawarePreviously Visited  Southern Delaware

2004 - 2005 2006 - 2007

71% 68%



Length of Visit to Length of Visit to 
Southern Delaware*Southern Delaware*

%

2004-2005

2006-2007

* Length of Last Visit to Area



Month of Previous VisitMonth of Previous Visit
to Southern DEto Southern DE

%

2004-2005

2006-2007



Type of Lodging Used in Southern DEType of Lodging Used in Southern DE

Lodging Type

%

2004-2005

2006-2007



Activities of Southern DE VisitorsActivities of Southern DE Visitors
(Top 10)(Top 10)

Activity 2003 - 2004 2005 - 2006

Dining 86 80

Outlet Shopping 75 71

Swim/Beach 70 74

Downtown Shopping 62 56

Museums 30 28

Antiquing 30 25

Fishing 22 16

Events/Festivals 21 26

Biking 16 13

Cultural Arts 16 21



Information Sources Used WhileInformation Sources Used While
Visiting Southern DEVisiting Southern DE

Activity 2003 - 2004 2005 - 2006

Free Beach Weeklies 82 80

Visitor Guides/Directories 81 60

Local Comm. Newspapers 66 60

Visitor Centers 50 60

Tourism Web Sites 42 38

Billboards 25 17

Television 18 16

Radio 15 12

Yellow Pages 16 13



Rate Quality and Content ofRate Quality and Content of
Southern Delaware Visitor GuideSouthern Delaware Visitor Guide
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2006 Delmarva Birding Weekend 2006 Delmarva Birding Weekend 
Survey Results Survey Results 



• Median Age of Participants – 57 Years
• 43% -- Between 40 – 59 years
• 45% -- Greater than 60 years

• College Graduates – 80% 
• 45% -- Post Graduate 

• Traveling Group Size – 85% (2 or more)
• 63% -- Party of Two 

2006 Delmarva Birding 2006 Delmarva Birding 
Weekend ParticipantsWeekend Participants



%

Total Average Amount Spent by Total Average Amount Spent by 
2006 DBW Respondents*2006 DBW Respondents*

*Average = $246



Expenditure Average Amount Spent

Accommodations (n=20) $122

Restaurant Meals (n=31) $110

Equipment (n=7) $91

Food/Snacks (n=22) $47

Auto Fuel (n=39) $38

Gifts (n=16) $35

Miscellaneous (n=11) $88

Average Amount Spent on Various ExpendituresAverage Amount Spent on Various Expenditures
by DBW Participants by DBW Participants 



What Visitors Like About What Visitors Like About 
Southern Delaware? (Top 10)Southern Delaware? (Top 10)

10. Boardwalks (n=12)

9.       Cleanliness of Communities (n=14)

8. No Sales Tax (n=15)

7. Quaint Towns/Small Town Feeling (n=16) 

6.  Close to Home (n=17)

5. Shopping/Outlets/Quaint Shops (n=22)

4. Friendly People/Tourist-Friendly (n=26)

3.  Dining/Good Restaurants (n=31)

2.  Relaxing Environment/Less Crowded/Slow Pace (n=39)

1. Beaches/Ocean (n=88)



Suggestions for Improving Future VisitsSuggestions for Improving Future Visits
(Top 4 Responses)(Top 4 Responses)

4.  Provide less expensive hotel/motels (n=9)4.  Provide less expensive hotel/motels (n=9)

3.  Improve Traffic/Transportation/Parking (n=15)3.  Improve Traffic/Transportation/Parking (n=15)

2.  Offer Coupons/Discounts/Special Promotions (n=18)2.  Offer Coupons/Discounts/Special Promotions (n=18)

1.  Need more, detailed information on events/attractions (n=19)1.  Need more, detailed information on events/attractions (n=19)



Other Vacation Destinations of Other Vacation Destinations of 
Southern DE Visitors (Top 10)Southern DE Visitors (Top 10)

10.  Caribbean (n=14)Caribbean (n=14)

9.  Massachusetts (n=15)Massachusetts (n=15)

8.  Virginia (n=20) Virginia (n=20) 

7.  Europe (n=21)Europe (n=21)

6.6. North Carolina (n=23)North Carolina (n=23)
•• Outer BanksOuter Banks

5.5. New York (n=26)New York (n=26)
•• New York CityNew York City

4.4. Pennsylvania (n=32)Pennsylvania (n=32)
•• PhiladelphiaPhiladelphia

3.3. Maryland (n=35)Maryland (n=35)
•• Ocean CityOcean City

2.2. Florida (n=49)Florida (n=49)
•• Orlando/Disney WorldOrlando/Disney World

1.1. New Jersey (n=61)New Jersey (n=61)
•• Atlantic CityAtlantic City



SummarySummary
�„�„ Current research efforts help in marketing, Current research efforts help in marketing, 

product development and directing advertising product development and directing advertising 
dollars.dollars.

�„�„ Assist local communities better understand Assist local communities better understand 
visitors and their needs.visitors and their needs.

�„�„ Reviewing trends helps to see shifts in economy Reviewing trends helps to see shifts in economy 
or impact of advertising/promotional efforts.or impact of advertising/promotional efforts.

�„�„ Inform decision makers, local officials, and Inform decision makers, local officials, and 
others that tourism is a significant driver in others that tourism is a significant driver in 
countycounty’’s economy.s economy.

�„�„ Data collected/shared from special events Data collected/shared from special events 
throughout county can provide additional insight throughout county can provide additional insight 
about visitors.about visitors.



Southern Delaware TourismSouthern Delaware Tourism

www.visitsoutherndelaware.comwww.visitsoutherndelaware.com


